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&)— METHODOLOGY

This poll was conducted by Morning Consult on behalf of Verizon between April 24—
April 26, 2020 among a national sample of 500 small to mid-size business owners
and decision makers. The interviews were conducted online. Results from the full
survey have a margin of error of +/- 4 percentage points.

TARGET AUDIENCE

» Works at a business with 1-500 employees
» Has the final say or has influence on decision-making at their business
« Business has not permanently closed without plans to re-open
« Works in one of the following industries:

o Construction & Contracting

o Entertainment & Recreation

o Food & Beverage (Non-Restaurant)

o Hospitality & Accommodation

o Property & Real Estate

o Retaill

o Restaurant & Bar
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Job Status: Work for an employer full time
Job Status: Work for an employer part time
Job Status: Work for more than one employer part time

Job Status: Self-employed at my own business

Employee Count: 1 (I am the sole proprietor)
Employee Count: 2 to 10

Employee Count: 11 to 50

Employee Count: 51 to 100

Employee Count: 101 to 250

Employee Count: 251 to 500

Role: Owner / C-Level

Role: Vice President

Role: Director

Role: Manager

Role: Assistant or Associate
Role: Other

Industry: Construction & Contracting
Industry: Entertainment & Recreation
Industry: Food & Beverage (non-restaurant)
Industry: Hospitality & Accommodation
Industry: Property & Real Estate

Industry: Retail

Industry: Restaurant & Bar

55%
10%
1%
34%

6%
38%
27%
12%
1%

6%

43%
4%
11%
30%
10%
2%

15%
15%
15%
10%
15%
15%
15%

Business: Remains open and operational

Business: Temporarily closed but plans to re-open

Business: Considered an essential business
Business: Considered a non-essential business

Business: Unsure

Work Location: Working in person
Work Location: Working in person and remotely

Work Location: Working remotely

Revenue: Less than $100,000

Revenue: $100,000 — less than $500,000
Revenue: $500,0000 — less than $1M
Revenue: $1M — less than $10M
Revenue: More than $10M

Revenue: Unsure

Customer: Primarily serve individual consumers
Customer: Serve individual consumers and businesses

Customer: Primarily serve businesses

Decision Making Status: Final say on decisions

Decision Making Status: Influence on decision-making

63%
37%

44%
51%
5%

43%
22%
35%

16%
18%
15%
27%
16%
9%

59%
29%
11%

44%
56%
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Owners and decision makers at small and mid-size businesses (SMBs) overwhelmingly say the
coronavirus outbreak has had a negative impact on their business' financial security (82%), and a
lesser majority say it has had a negative impact on their own job security (60%).

Among owners and decision makers at businesses that have been able to remain open and operational
in some capacity, nearly half (46%) say their business will be able to stay open for more than 6
months if conditions remain how they are now.

68% of owners and decision makers say they expect that they will recoup losses related to COVID-19
once conditions improve. Similarly, 81% agree they are confident in their business' plan to continue operations
during the outbreak.

Less than half of owners and decision makers say the resources currently available to help
business leaders navigate the outbreak have been useful to them (46%). Of those tested, waived late

fees from service providers, a list of available loan programs and how to apply, and a resource hub
dedicated to reviving small businesses emerge as the programs that decision makers say would be most

helpful to their business.

A large majority of owners and decision makers say their business has experienced
, mirrored in open-ended themes. Many also say they have reduced
employees' hours (60%), reduced wages of business leaders (45%) and laid off staff (44%).
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Decision makers express the strongest level of concern over the impact of the coronavirus outbreak
on small businesses in the U.S., followed by the U.S. economy at large. Lesser majorities are

SMB RESPONSES TO concerned about the outbreak’s impact on large businesses and their own job security.
COVID-19
In general, how concerned are you about the impact of the coronavirus (COVID-19) outbreak on the
following?
m Very concerned ® Somewhat concerned Don't know / No opinion
m Not too concerned m Not at all concerned

Small businesses in the U.S. 80% 16%
The U.S. economy 65% 26%

The local economy where | live 54% 35%

General Outlook

Level of Concern

The global economy 52% 36% 9% 29

Mid-size businesses in the U.S. 46% 40% 11% 29
My business' financial security 46% 31% 17% 6%
My financial security 38% 37% 19% 6%
My job security 28% 28% 25% 17%
Vv MORNING CONSULT
SLIDE / 6 Large businesses in the U.S. 25% 33%

verizon Base: All SMB decision makers

27% 14%




Similarly, respondents overwhelmingly say they coronavirus outbreak has had a negative impact
on small and mid-size businesses in the U.S., as well as their own business’ financial security

SMB RESPONSES TO (82%).
COVID-19

And, over the past few months, how do you believe the coronavirus (COVID-19) outbreak has impacted
the following, if at all?

m Very negative impact m Somewhat negative impact
No impact Somewhat positive impact
m Very positive impact m Don't know / No opinion

Small businesses in the U.S. 78% 18%

The U.S. economy 65% 30%

General Outlook

The global economy 59% 35%

Impacts
The local economy where | live 52% 41%

e B B e B e e

Mid-size businesses in the U.S. 49% 45%
()

My business' financial security 41%

My financial security 33%

Large businesses in the U.S. 32%

v MORNING CONSULT

SLIDE /| 7 My job security 30% 30%

verizon Base: All SMB decision makers




Decision makers in the Northeast are slightly more likely than those in other regions to say the
outbreak has had a negative impact on their business’ financial security. Similarly, those in the

SMB RESPONSES TO entertainment and restaurant industries have felt stronger negative impacts than others.
COVID-19

And, over the past few months, how do you believe the coronavirus (COVID-19) outbreak has impacted
the following, if at all? — My business’ financial security

m Very negative impact m Somewhat negative impact
No impact Somewhat positive impact
m Very positive impact m Don't know / No opinion

All SMB Decision Makers N
Gender: Male 1
Gender: Female 46% 36%
—> Region: Northeast 1
Region: Midwest 3%
General Outlook Region: South L/ S S/ S 3%
Region: West ‘H
Impacts Employees: 10 or fewer |
Employees: 11-50 3% |

Employees: 51-100
Employees: 100+ 43% 3% |
Industry: Construction & Contracting |
— Industry: Entertainment & Recreation |
Industry: Food & Beverage

Industry: Hospitality & Accommodation 8%

Industry: Property & Real Estate 3%
Industry: Retail 8%
—> Industry: Restaurant & Bar 4%
V MORNING CONSULT | Business StafoS: Open N
Business Status: Temporarily Closed |
SLIDE / 8 Essential Business 3%
|

—> Non-Essential Business 54%

verizon
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Nearly half of respondents say they have identified the impacts of the coronavirus outbreak on their
operations and implemented plans to allow them to continue to operate in this “new normal.” Respondents
at businesses that have temporarily closed are most likely to say they are still collecting information.

Thinking about the current state of your business as it relates to the coronavirus (COVID-19) outbreak,
which of the following best describes your view, even if neither is exactly right?

m My business is collecting information about the coronavirus and its impacts and is in the process of determining how we
need to change our operations to adapt and respond.

m My business has identified the impacts of the coronavirus on our operations and has implemented the necessary plans and
changes to allow us to continue in this new normal.’

Don't know / No opinion

All SMB Decision Makers
Employees: 10 or fewer
Employees: 11-50
Employees: 51-100
Employees: 100+ 50%
Industry: Construction & Contracting
Industry: Entertainment & Recreation 55%

Industry: Food & Beverage 41% 45%

Industry: Hospitality & Accommodation 38% 44%
Industry: Property & Real Estate
Industry: Retail 31% 60%
Industry: Restaurant & Bar 39% 51%
Business Status: Open 31% 57%
Business Status: Temporarily Closed 52% 31%

Essential Business

Non-Essential Business 47% 37%



Among businesses that remain open, a plurality of decision makers (46%) say their business will
be able to stay open for more than 6 months if conditions stay how they are now. Respondents in

SMB RESPONSES TO the restaurant and hospitality industries are less optimistic.
COVID-19

Generally speaking, if conditions caused by the coronavirus (COVID-19) outbreak stay how they are
now, for how long do you think your business will be able to stay open and operational?

m 1 month or less m2 months m 3 months = 4 months 5 months = 6 months m More than 6 months m Don't know / No opinion

All SMB Decision Makers EX 33 12% 46% 15%
Gender: Male VY 12% 45% 11%
Gender: Female /808 47% 20%
Region: Northeast 9% 7% | 10% 45% 7%
Region: Midwest 23R 12% 47% 14%

General Outlook Region: South [RAECIEET 45% 16%
Region: West /&7 47% 19%

Staying Open

Employees: 10 or fewer 45% 17%

Employees: 11-50 44% 14%
Employees: 51-100
Employees: 100+
Industry: Construction & Contracting
Industry: Entertainment & Recreation
Industry: Food & Beverage [ESANEERZ

Industry: Hospitality & Accommodation 28% 25%

Industry: Property & Real Estate [E:F/SAIT L7 46% 15%

Industry: Retail [PTANEELS 60% 11%
WV, MORNING CONSULT Industry: Restaurant & Bar 16% 16% 38% 14%
SLIRE A 40 Essential Business [S/S&/) 12% 47% 14%
Non-Essential Business EYASA (VL7 46% 14%

Verlzon Base: SMB decision makers whose businesses remain open and operational in some capacity
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Business Impacts & Challenges

Qualitative Insights -
“We are
closed and “Closed

waiting and may
for not open in
clearance time for

to reopen” our season”

“We have
closed
temporarily”

“Everyone
has to
wear a

“Few of us

“We all wear
work in the

“We are
temporarily
closed until

stay at home
is lifted”

“Closed
and
cannot

work

from

home”

“Deeply
impacted, on
a college
campus which
was the
primary
source of our

business”

“Severe
revenue
cuts -
customers
fearing to
have work A

done” “Significant
reduction in v

“Less
demand

“Tenants have
forour

Sales Down

services” daily
customers

resulting in

huge loss of
income”

“Nobody
will buy a
house these
days, so... -
I'mout of

luck” “Business
is very
slow”

requested rent
reductions
which throws
off the income
for the year”

“Things

are about

80%
slower
than
usual”

Temporary
Closure

In a sentence or
two, please
describe how your
business’
operations have
been impacted by
the coronavirus
(COVID-19)
outbreak.

d

Delivering Products &
Services Differently

“We are doing
curbside
only... still
serving guests
through online
ordering and
quick pick-up”

“Take
out and
delivery

only”

warehouse”

Implementing
Safety Protocols

face

mask”

“We have
reduced our on-
site staff, limiting

masks and

gloves and
disinfect
surfaces

frequently”

the number of
customers in our
retail facilities at
one time,
sanitizing often”

“Individuals
wear
facemasks and
do extensive
sanitation in
the work
areas”

Layoffs &

Furloughs
9 “We have
about 40

employees

who are all
temporarily
out of work”

“We have
shut down,
laying off
90 percent

of our staff”

“Layoffs of
some high-

temporarily
closed but
sell online”

priced
managers”

“We have
rloughed
- songe v
employees,
sent some to
work from
home”

4

“We are

“Major loss

of revenue
and layoffs”

Base: All SMB decision makers




Business Impacts & Challenges
Qualitative Insights

“No “The
work, greatest
LY challenge
income” is making

“The lost payroll”

revenue is
going to be
tough handle,
as there are
still bills to be
paid at home,
and on the job

Vas well” 4

“There is
absolutely
no income

but still have

A expenses to

pay out”

\g “No‘
current
revenue

and

“To stay
afloat with a
smaller
number of
incoming

bookings”
4

“No revenue,
bills still
coming, and
who knows how
people will react
once stay home
order is lifted”

| 4

Staying Afloat
Financially

“Not

going
bankrupt”

<

“T hope for
50% of pre
COVID-19
sales by a
year from

“Trying to
pay the rent
while only
serving
takeout
food”

“Weak sales
and inflated
cost on items
people need
in the supply

“Getting crew
members to
the stores
and keeping
them and our

chain”
A

\ 4
“No

funding
help yet”

“Lack of
customers”

dismal .
outlook” “Calming the
fears of my

maintenance

crew”

guests safe”

y <

“Staying
healthy”

And, in a sentence
or two, please
describe the
greatest
challenges that
your business has
faced due to the
coronavirus
(COVID-19)
outbreak.

Addressing Health
& Safety Concerns

“Convincing
customers
they are safe
from the

“Securing dou
virus

PPE for
property
managers

and cleaners”

13

“Needing
to keep in
contact
with our
clients”

“Hoping that
our customers
feel the same

and need us

when they

({3 .
Keepin 5
ping reopen’

our
customers »
engaged”

Continuing to
Serve & Retain
Customers

“Keeping
< customers

for future

“Lost many )
events

jobs and
may never
get them >
back” “Servicing
our
customers
without
being able to
offer full

“Protecting JUs
service

employees
when they -
< are working

at other

“Customer
retention”

people's
“Keeping a homes”
safe
environment”

“Maintaining
customer
excellence”

Base: All SMB decision makers
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In an aided environment, the majority of small-to-mid-size businesses say their business has
experienced declining sales and has had to reduce employees’ hours due to the coronavirus
outbreak. Nearly half have reduced wages of business leaders and laid off employees.

Thinking about the impacts of the coronavirus (COVID-19) outbreak, has your business...

Experienced declining sales

Reduced employees' hours

Reduced wages of business owners/leaders
Laid off employees

Withdrew from cash reserves

Applied for a federal loan or grant

Put employees on an unpaid leave of absence
Reduced employees' wages

Experienced increased costs

Withheld payments on bills (e.g., rent, utilities, internet
services, etc.)

Applied for a private loan or grant
Put employees on a paid leave of absence

Applied for a new line of credit

L
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-% Yes
78%

61%

45%

44%

4

42%

39%

31%

30%

24%

23%

16%
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In terms of operational responses, decision makers most commonly report that their business
has attempted to source PPE for employees, experienced supply chain interruptions, and

SMB RESPONSES TO transitioned employees to remote work.
COVID-19

Thinking about the impacts of the coronavirus (COVID-19) outbreak, has your business...

OPERATIONAL - % Yes

Attempted to source Personal Protective Equipment

o
(PPE) for employees e

Experienced issues sourcing materials due to supply
chain interruptions

Business Transitioned employees to remote work 38%

Impacts &
Cha"enges Experienced declining employee productivity 37%

Operational Impacts & Implemented new systems or technology to allow for 34%

remote collaboration
Responses

Started delivering products and services differently (e.g.,

o
virtual servicing, shipping, local home delivery, etc.) S

Added or transitioned to digital/online operations 30%

Started offering new products and services to adapt to

0,
changing customer needs 28%

Implemented new systems or technology to ensure

. 21%
VW MORNING CONSULT security

Started producing new items to help with coronavirus
relief efforts (e.g., masks, equipment, etc.)

verizon Base: All SMB decision makers

SLIDE / 15
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Decision makers in the property and real estate industry are more likely than others to say their
business has implemented new systems to allow for remote collaboration and added or

SMB RESPONSES TO transitioned to digital operations.
COVID-19

Thinking about the impacts of the coronavirus (COVID-19) outbreak, has your business...

Implemented new systems or
% Yes technology to allow for remote
collaboration

Added or transitioned to Implemented new systems or
digital/online operations technology to ensure security

All SMB Decision Makers 34% 30%

- Industry: Construction &
Business Contracting 27% 15%
ImpaCts & Industry: Entertainment & 43%
Cha"enges Recreation °
. . o, ()
Operatlonal Impacts & Industry: Food & Beverage 36% 29%
Responses: DlgltlZlng Industry: Hospitality & ° o
. 31% 5%
Accommodation
Industry: Property & Real 44%, 9%
Estate

w

Industry: Retail 36% 5%

Industry: Restaurant & Bar 21% 29%

v MORNING CONSULT

Essential Business 32% 26%

SLIDE / 16
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verizon Non-Essential Business 37% 35%
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Among those whose businesses have responded or been impacted in each way, respectively,
most say they have had challenges — especially when it comes to addressing declining employee

SMB RESPONSES TO productivity and supply chain interruptions.

COVID-19
And, how challenging has it been for your business to address or implement each of the following?

Business
Impacts &

Challenges

Challenges

v MORNING CONSULT

SLIDE / 17
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Addressing declining employee productivity
Addressing issues sourcing materials due to supply chain
interruptions

Sourcing personal protective equipment (PPE) for
employees

Producing new items to help with coronavirus relief efforts
(e.g., masks, equipment, etc.)

Offering new products and services to adapt to changing
customer needs

Implementing new systems or technology to ensure
security

Delivering products and services differently (e.g., virtual
servicing, shipping, local home delivery, etc.)

Implementing new systems or technology to allow for
remote collaboration

Transitioning employees to remote work

Adding or transitioning to digital/online operations

m Very challenging m Somewhat challenging
Don't know / No opinion m Not too challenging
m Not at all challenging

Base: SMB decision makers who said “yes” to each item

15% 51%



Among those whose business have responded or been impacted in each way, respectively, demand
for external support is strongest when it comes to offering new products to adapt to changing

SMB RESPONSES TO customer needs, producing/sourcing PPE, and delivering products and services differently.

COVID-19

Next, please think about the areas where your business has vs. does not have in-house expertise and
infrastructure. With those in mind, how necessary do you consider external support and services to be
in helping your business address or implement the following?

Business
Impacts &

Challenges

External Expertise

v MORNING CONSULT
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Producing new items to help with coronavirus relief efforts
(e.g., masks, equipment, etc.)

Sourcing personal protective equipment (PPE) for
employees

Addressing issues sourcing materials due to supply chain
interruptions

Delivering products and services differently (e.g., virtual
servicing, shipping, local home delivery, etc.)

Adding or transitioning to digital/online operations

Offering new products and services to adapt to changing
customer needs

Implementing new systems or technology to ensure
security

Transitioning employees to remote work

Implementing new systems or technology to allow for
remote collaboration

Addressing declining employee productivity

m Very necessary m Somewhat necessary
Don't know / No opinion ™ Not too necessary
m Not at all necessary

Base: SMB decision makers who said “yes” to each item

31% 31%
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Despite confidence in plans to either remain open or re-open once the outbreak has subsided, 3
in 4 decision makers say it feels like small and mid-size businesses are being forgotten about
amid the outbreak. Less than half say existing resources have been useful to them.

To what extent do you agree or disagree with the following statements?

m Strongly agree W Somewhat agree Don'tknow/ Noopinion = WSomewhat disagree W Strongly disagree

It feels like small and mid-size businesses are being forgotten amidst

the coronavirus outbreak. 35% 41% . 15% 5%

* | am confident in the plan that my business has in place to continue

0, 0, ()
operations during the coronavirus outbreak. 32% 49% 1% 4%

The impacts of the coronavirus outbreak on my business have been

o 0, () (1)
just as difficult for me emotionally as they have been financially. 31% 40% 16% 8%

** Once conditions improve, I'm confident that my business will be
able to re-open.

31% 48% 14% 3°

Once conditions improve, I'm confident that my business will be able

0, 0,
to recover from the losses caused by the coronavirus outbreak. 26% 42%

18% 6%
My business will make changes based on lessons we have learned

from the coronavirus outbreak. 25% 49%

| have a good understanding of the resources that are available to
support my business and its employees during the outbreak.

—-—
-—
o
o~
a B
S~ 2

18% 51% 16% 6%

| expect the federal stimulus package to help my business. 16% 33% 18% 19%

| have a good understanding of how to apply for funding to help my

() 0,
business, such as loans and grants. 16% 39%

17% 10%

My business has access to adequate resources to help us navigate

& 0
the coronavirus outbreak. 15% 45%

19% 10%

My business can afford the resources that are available to help us

0 0,
navigate the coronavirus outbreak. 14% 45%

18% 13%

| expect that my business will emerge from the coronavirus outbreak

9 0
stronger than it was before. 1% 34%

27% 17%

The resources that are currently available to help business leaders

0, () 0, 0,
navigate the coronavirus outbreak have been useful to me. 10% 36% 26% 14%

* Shown to respondents whose businesses remain open
** Shown to respondents whose businesses have temporarily closed



Looking to the future after the outbreak has subsided, most decision makers say their business is
likely to heighten its cleaning protocols, create or revise a contingency plan, and increase its
SMB RESPONSES TO cash reserves.

COoVID-19

Thinking about the future of your business, after the coronavirus (COVID-19) outbreak has subsided,
how likely do you think it is that your business will...

m Very likely = m Somewhat likely Don't know / No opinion  m Not too likely  m Not likely at all

Heighten the cleaning protocols for our office or retail 37% 37% 13% 8%
space
Create or revise a contingency plan 20% 43% 19% 10%
BUSI"QSS Reduce the amount of travel required of employees 16% 21% 23% 24%
Impacts &
Challenges Increase cash reserves [EELA 39% 23% 1%
Future Outlook
Change the layout of our office or retail space ERESA 21% 25% 33%
Create or revise our supply chain strategy YA 30%
Operate with a smaller staff EREUA 30% 24%

Expand our business through digital means and related

technologies e Sk

22%

Rely more heavily on communications services for our

0, 0,
V., MORNING CONSULT business operations KAl ke

26% 19%

SLTSE 0 A Allow or encourage more regular remote work among 12% 239,
employees

verizon Base: All SMB decision makers

24% 33%




Decision makers in the retail industry are more likely than others to say their business is likely to

SMB RESPONSES TO expand through digital technologies in the future.
CoVviD-19

Thinking about the future of your business, after the coronavirus (COVID-19) outbreak has subsided,
how likely do you think it is that your business will...

% Very or somewhat Sle!c?sl\iﬂoi Constérg"uctlon Entert. & Food & |Hospitality & Property & | Restaurant Retail Essential Es'\sjgzgial
likely Recreation | Beverage | Accomm. |Real Estate| & Bar Business

Business

Makers | Contracting

Heighten the cleaning
protocols for our office or

retail space
. Create or revise a
B usiness contingency plan
gT]p?ICts & Increase cash reserves 54% 56% 50% 51% 42% 55% 52% 53% 54%
allenges
Future Outlook Operate with a smaller staff|  44% 36% 44% 38% 58% 30% 40% 39% 50%

Create or revise our supply 44%, 43% 320, 529, 40% 33% 55% 53% 46% 43%,

chain strategy

Rely more heavily on

communications services| 43% 36% 44% 44% 43% 44% 46% 42% 40% 46%

for our business operations
Expand our business

through digital means and| 43% 34% 49% 41% 37% 44% 36% 56% 42% 45%

related technologies

Reduce the amount of travel 379% 35% 399, 42% 44%, 34%, 38% 33% 38% 40%

required of employees

WV MORNING CONSULT Allow or encourage more
regular remote work among 35% 33% 33% 32% 45%, 46% 26% 36% 37% 35%
SLIDE / 21 employees

Verizon Change the layout of our 359% 279 36% 37% 37% 259 47% 300, 24% 279,

office or retail space




SMB RESPONSES TO
CoVvID-19

Contents

v MORNING CONSULT

SLIDE / 22

verizon

General Outlook

Business Impacts & Challenges

Resources



Resources
Qualitative Insights

“We need
customers
spending

% “For individuals
money

to receive
stimulus checks
so they are able ’
to pay for
services that
have been
provided”

“Consumer
confidence
and a healthy
vibrant
economy”

“We just
need to lift
the social
distance

“Things would
regulations”

get better when

“Consumer
spending”

“Community
support”

“Customers
that come
through
this with
money to
spend”

Consumer
Spending

In your own words,
what would you say
is the number one
resource,
program, or tool
that your business
needs to survive
the coronavirus
(COVID-19)
outbreak?

Lift in

social distancing
can be stopped
and the list of
essential
businesses can
be expanded”

<

“Getting Restrictions
people
back to

work”

PPE & Health

‘The ability to Resources
reopen the
country sooner

rather than

“A firm date

on when the
stay at home

“Information
on how to

better N5

later if we don't

order will be masks

“SBA
small
business
loans”

“Business “A grant so
loan with that we are
no able to pay
our monthly
rent on our
lease”

interest”

Loans, Grants,
Funding

“Financial

assistance
from the

federal
governiment”

“Need to
switch to
online
meeting
platforms -
Skype/
Zoom/

A » WebEx”
vaccine, PPE and
contact frequent
tracing, testing

; availability

Technical
Support

“Communication
tools”

“Cash grants to
cover expenses
while the
business is

closed due to
State
regulation”

“Additional Y
capital and
relief from
US
government
PPP and SBA
resources”

23

“Easy
access to
grant
money
from the
federal

gov ’t”

“The PPP, if

it would
ever come

through”

“A stronger
IT dept to
set up more
remote
users to
work from
home”

“Security”

“Digital tool
to move our
business to a

platform
that can be

“Reopening
this state”

want to lose

lifted”

protect our

and hand

used

. . »
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Of those tested, waived late fees from service providers emerges as the program decision makers
say would be most helpful as they navigate the outbreak, followed by a list of available loan

SMB RESPONSES TO programs and a resource hub dedicated to supporting and reviving small businesses.
COVID-19

How helpful would the following resources or programs be to your business as it navigates the impacts
of the coronavirus (COVID-19) outbreak?

m Very helpful m Somewhat helpful Don't know / No opinion m Not too helpful m Not at all helpful

Waived late fees from services providers (e.g., internet, utilities,
etc.)

40% 34% 13% 7%

List of available loan programs and how to apply 31% 33% 16% 12%

A resource hub dedicated to supporting and reviving small

businesses once the pandemic subsides 25% 18% 11%

Resources

. . Ability to apply for advertising grants to help promote your
Navigating COVID-19 business digitally and socially

20% 35% 19% 18%

* Ability to join an empowering network of like-minded female

business leaders 16% 33%

20% 18%

Ability to speak with finance experts who can help advise your

business via phone, chat, video, etc. 16% 22% 16%

Ability to speak with IT experts who can help advise your
business on remote work infrastructure, solutions and security via
phone, chat, video, etc.

13% 29% 24% 27%

Ability to speak with HR (human resources) experts who can help

advise your business via phone, chat, video, etc. 13% 27%

25% 26%

Ability to speak with e-commerce experts who can help establish
VW MORNING CONSULT a digital presence for your business via phone, chat, video, etc.

12% 30%

3
ES

23%

SLIDE | 24 Webinar series with advice for business leaders about how to
navigate the impacts of the coronavirus

Vel‘iZOn Base: All SMB decision makers * Shown to female respondents

12% 36% 24% 20%
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